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vodafone

With the need to bring their internal staff training website in line with strict branding guidelines,
Vodafone partnering with Learning Resources International (LRI) demanded a site design that not only
satisfied various usability requirements, but also reflected the core brand values.

We worked together with brand gurus from Vodafone and systems developers from LRI, to create a
design that not only filled the brief, but also encompassed the brand value of ‘joi de vivre’ This was
highlighted through the development of a series of ‘Idents’ based on the ‘How are you’ campaign, running
at various stages throughout the site.
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Training website interface

I'm reaching
higher
I'm developing A
Bwskill

I'm improving my skills

I'mencguraging
others\?

I'm learning
how to reduce
stress

I'm leading the Wi

o

Postcards

Website “idents”
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